complaints were about Toyotas even though Toyota only had a 16% market share in 2007 and
2008.

39.  InJanuary 2010, Toyota admitted for the first time that in addition to the floor
mat problem, some of its cars were equipped with accelerator pedals that could become stuck
due to corrosion. Toyota’s own recall announcement indicated that the accelerator problem dates
back all the way to 2005 in some of its models.

40. Since the January 2010 recall, several automotive experts have expressed their
opinion in the media that Toyota has still not acknowledged the full extent of the problem, and
that the explanations that it has offered so far could not account for all of the sudden acceleration
events that have occurred over the years. Those experts have hypothesized that the electronic
system that controls acceleration in many of Toyota’s cars is defective.

41. The extent of the sudden acceleration problem in the Subject Vehicles is material
information that would have impacted people’s decisions to purchase those vehicles and how
much to pay for them. Toyota failed to disclose the existence and extent of the sudden
acceleration problem to the public when it became aware of that problem. Even after
acknowledging the problem, Toyota continued to make affirmative misrepresentations about the
extent and cause of the problem.

42.  Prior to the recalls, Kelly Blue Book named Toyota as the best brand in terms of
vehicle resale value. Since Toyota announced the September 2009 recall, however, the resale
value of its cars has dropped precipitously. This drop in resale value demonstrates that for years,
Toyota purchasers have been paying more for the cars than they would have had they known

about the heightened risk of sudden acceleration in the vehicles.
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