2. Toyota Motors North America, Inc., Toyota Motor Sales, USA, Inc. and Toyota Moor
Engineering & Manufacturing North America, Inc. (herein collectively “Toyota™) are wholly
owned subsidiaries of TMC.

3. Toyota prides itself on the reliability and safety of its automobiles and motor vehicles and
that reliability and safety has been a linchpin of its sales and marketing campaign for many
years. In furtherance of its marketing campaign to convince consumers that Toyota’s vehicles are
safe and reliable, on February 2, 2010, Toyota took out full page ads in most major newspapers
throughout the United States, including the State of New York, and in An Open Letter to Toyota
Customers, the President and COO of Toyota Motor Sales U.S.A., Inc. stated that “ensuring your
safety 1s our highest priority.”

4, Toyota has during the past six years repeatedly falsely represented to the public that 1t
sold safe automobiles.

5. Upon information and belief, in or about 1999, customers who purchased Toyota motor
vehicles began noticing problems of stuck accelerator pedals and the problems driving and
controlling the autos as a result.

6. Shortly thereafter, Toyota, either directly or through their nationwide system of dealers,
distributors and service centers, or otherwise, became informed of the problems of stuck
accelerator pedals.

7. It is common knowledge that when an accelerator pedal of a motor vehicle becomes stuck
in the depressed position when driving the vehicle, it is extremely hazardous and dangerous for
the driver of the motor vehicle, the passengers therein as well as pedestrians and members of the

public at large because the motor vehicle cannot be properly and safely operated and controlled.
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